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What is SEO ?



 Why is SEO Important?
➔ A “language” that speaks to search 

engines

➔ Improves your content to make it more 
easily understood by search engines

➔ Increases your organic traffic over time

➔ No cost marketing with a little effort, 
time, and patience



Quick Note on SEO vs SEM
➔ SEM is search engine marketing. This is paying to have your website listed 

at the top of the search results page. (Google Ads)

➔ SEM is the “short game” for getting traffic to your site. You will see results 
faster with SEM but once you stop paying for ads then the rankings will 
fall.

➔ SEO is organic traffic and is the “long game” for getting traffic to your site.
SEO Results should be evaluated at minimum 3 months but 6 months is 
better. 

➔ Once good SEO practices establish themselves, they tend to stay strong for 
a very long time. 



SEO Best Practices
➔ Website is in good working order 

(Great user experience)
➔ Fresh content
➔ Keyword is used in content, 

headers, url, and description 
➔ Internal link & External link 
➔ Images with alternative text 
➔ Others are linking to your site
➔ Content at least 300 words per 

page; shorter paragraphs



Keywords & SEO

➔ What is the main idea of this content?

➔ What words or phrases would someone search to find this 
content?

➔ If the word or phrase you would like to rank for is not mentioned 
in the content, it will not rank for that keyword.

➔ Simple and Free Keyword Research Tools: Your own Google Search 
and Google’s Keyword Planner

A keyword is a word or phrase in your content 
that describes your page or post best.



Keywords and Your Own Google Search
● Search the keyword in an incognito (private) browser to 

eliminate any past website history influencing the results.

● Look at what kind of content shows up in the top results. Is 
it video, blog posts, lists, etc. This is what users like to see 
when they search the keyword.

● Look at “People also ask…” and note these questions. These 
are keywords you may want to design content around to 
help your rankings. 



Google’s Keyword Planner
● Type in keyword or phrases that you want to research.
● You can also designate a certain city or region.
● Click “Get Results”
● Search Volume: 1000 monthly searches is minimum unless 

you have a very niche service or industry. Important thing 
is that search volume is not zero!

● Google also lists variations of this keyword. 
● Competition- used for SEM but gives an idea of what you 

are up against.



Google’s Keyword Planner



Google’s Keyword Planner



So you know the keyword 
you want to optimize for…

Now what?



Best Keyword Practices
➔ Make sure your keyword has some search volume

➔ Mention your keyword in:
◆ Title
◆ URL
◆ Meta description
◆ Alternative Text of image 

➔ Don’t force it or overdo it in your content or headers. This is known
as keyword stuffing and is frowned upon by search engines. 

◆ 1st 10% of content 
◆ Headers
◆ Within the content 



On Page SEO
➔ Same practices for blog posts or website pages

➔ Highly recommend using Yoast or RankMath plugins if you have a 
Wordpress site

➔ Keyword or Keyphrase is identified and then content is created OR 
content is given and edited to highlight the keyword

➔ Ready to begin!







Heading 1 & Title

Heading 2

Heading 3



Internal Link 

How to Designate a Heading



Internal Link

External Link

Internal & External Links in Content



Permalink
➔ Title but not too long.
➔ Can shorten it for 

brevity. 
➔ Use hyphens
➔ Include keyword

Description
➔ What your audience sees 

first in search results! 
➔ Make it inviting. 
➔ Include Keyword

Title, Meta Description, 
and URL



➔ Describe the photo.
➔ Try to incorporate your keyword.
➔ Don’t force the keyword if it does 

not flow.
➔ Alt text should be input for all 

images on your website. *If it is 
purely decorative leave the alt text 
blank. 

ALT Text with All Images



➔ Coffee shop near me, Marketing Agency near me…

➔ Fall under what is called Local SEO.

➔ Cannot incorporate this keyword organically into your content so how 
do you rank for “near me” searches?

Local SEO - “Near Me” Searches



If you do nothing else with your business 
besides your website, we recommend doing 
this one free thing…



➔ Free 
➔ Must be claimed and verified by 

Google
➔ 46% of all Google searches have a 

local focus
➔ Add images and describe your 

business to increase search
➔ Respond to reviews
➔ Helps you to show in Google Maps 

and for “near me” searches 

Claim Your 
Google Business Profile!



➔ Top 3-5 listings when location 
based searches are made

➔ Includes a map
➔ Keep names, address, and phone 

consistent with your website
➔ Statistics show a 100% increase in 

clicks when you are featured in the 
Google 3 pack!

➔ All because of a great Google My 
Business Profile

The Coveted 
“Google 3 pack”



Questions?

Beth Gillem | SEO & PR Specialist
Beth@dogwd.com

Thank you!

Scan for a copy of 
this presentation 
and more 
resources.


